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Abstract 

The article presents the results of research on the relationship between personality according to the typol-
ogy of Holland with preferences in accounting. In his theory, Holland distinguished six personality types: 
Realistic, Investigative, Artistic, Social, Enterprising, and Conventional. The authors formulated a general 
hypothesis that these different personality types have different preferences and views on certain issues 
in accounting. They also formulated several detailed hypotheses related to two personality types: Conven-
tional and Enterprising. In order to verify the hypotheses, the authors carried out quantitative research 
(a questionnaire survey) and focus interviews. Generally speaking, these hypotheses were confirmed. 

Keywords: Holland’s Theory, Occupational Personality, Conventional Personality, Enterprising Personality, 
Financial Accounting. 

Streszczenie 

Typ osobowości zawodowej a preferencje w zakresie rachunkowości 

Artykuł przedstawia wyniki badania związku osobowości według typologii J.L. Hollanda a preferencjami 
w zakresie rachunkowości. W swojej teorii Holland wyróżnił sześć typów osobowości: realistyczny, 
badawczy, artystyczny, społeczny, przedsiębiorczy i konwencjonalny. Autorzy artykułu sformułowali 
ogólną hipotezę, że różne typy osobowości zawodowej mają różne preferencje i poglądy na pewne kwe-
stie w zakresie rachunkowości. Ponadto sformułowali kilka szczegółowych hipotez odnoszących się do 
dwóch typów osobowości: konwencjonalnego i przedsiębiorczego. W celu weryfikacji tych hipotez 
przeprowadzili badania ilościowe (z wykorzystaniem kwestionariusza ankiety) oraz wywiad fokusowy. 
Sformułowane hipotezy zostały potwierdzone.  
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Introduction 

 
Behavioural accounting assumes that the manner in which transactions and economic 
events are interpreted and presented in accounting (whether in financial statements for 
external users, regulated by law or standards, or in customized management accounting 
reports) depends on people’s individual features – a key element in the process of in-
terpretation and presentation. These features affect the way men or women perceive 
and interpret economic events, as well as how they are recognised and presented. Sci-
entists interested in accounting have explored this topic for many years, however, only 
in recent years has it become more and more popular. From the perspective of financial 
accounting, in this article research was carried out on the influence of gender on the 
conservatism of accounting policy, on cost allocation in time, and on tax evasion. These 
studies, as well as other research on the relationships between human traits and the 
assessments and choices made by people, as well as the decisions they take in the area 
of financial accounting, will be discussed in the second section of this paper. However, 
so far nobody has carried out a research on the influence of the personality profile on 
values and preferences in accounting. The purpose of this article is to bridge that gap 
and supplement the knowledge on the cultural, social, and psychological determinants 
of the decisions made by accountants when applying an accounting policy. 

This article aims at presenting the results of research on the correlation between 
personality profile and accounting preferences. In accordance with the theory devel-
oped by John Holland, there are six types of personality: Realistic, Investigative, Artis-
tic, Social, Enterprising, and Conventional (some refer to these as Holland Codes or 
RIASEC). These types differ more or less in terms of interests, preferred activities, 
beliefs, abilities, values, and characteristics. We draw a hypothesis that these differ-
ences translate into accounting preferences. In other words, specific types of personal-
ity prefer specific attitudes towards certain accounting issues. For example, while one 
type of personality would prefer conservatism in measuring assets and liabilities, others 
would not. One type would support flexible accounting policy adapted to changing 
circumstances, while others would stick to proven solutions. One would use inner 
containment and own judgement in applying accounting policy, while others would 
use outer containment and expect precise guidelines from superiors (the law, author-
ities etc.). The differences between types of personality should also apply to other mat-
ters, e.g. susceptibility to disclosing information, preferring narrative information rather 
than quantitative information, etc. All these differences should be the most evident for 
the personality types which in the Holland model are classified as being opposite.  

The paper is structured as follows. Following the introduction, a review of the liter-
ature on examining the influence of personality on the decisions and attitudes in an 
organization, with particular emphasis on accounting, is presented. In the next section, 
a theoretical framework of the research is discussed, first of all Holland’s theory, and 
in particular the typology of occupational personality adopted therein. In four subse-
quent sections, information on our quantitative and qualitative research is presented, 
including the purpose, assumptions, course, and results. Finally, the summary contains 
the most important conclusions. 

https://www.careerkey.org/choose-a-career/realistic.html
https://www.careerkey.org/choose-a-career/investigative.html
https://www.careerkey.org/choose-a-career/artistic.html
https://www.careerkey.org/choose-a-career/artistic.html
https://www.careerkey.org/choose-a-career/social.html
https://www.careerkey.org/choose-a-career/enterprising.html
https://www.careerkey.org/choose-a-career/conventional.html
https://www.careerkey.org/choose-a-career/holland-codes-riasec.html
https://www.careerkey.org/choose-a-career/holland-codes-riasec.html
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1. Literature review 
 

Studies concerning the relationship between personality and job performance 
(work performance) have been conducted since the early 20th century. Those conducted 
until approximately 1985 indicated no significant dependence between the two ele-
ments. This resulted, inter alia, from not using systems to classify multiple personality 
traits as well as the ambiguity of the words used to denote such traits. A breakthrough 
occurred in the mid-1980s. The five-factor personality model was used to classify per-
sonality dimensions, along with meta-analytical methods. The most commonly used 
variety of the five-factor personality model is the Costa and McCrae model (e.g. 1992), 
in which five factors were defined based on research performed in numerous countries 
with various cultures: openness to experience, conscientiousness, extraversion, agree-
ableness, and neuroticism. Some personality dimensions actually proved to affect job 
performance. Barrick, Mount, and Judge (2001) conducted an analysis of specialist lit-
erature from the period between 1990 and 1998. They found 11 articles and 4 papers 
containing meta-analyses of the relationship between personality (according to the five-
factor model) and job performance. They also synthesised the results of the research 
presented in the articles. On this basis they found a relationship between extraversion 
and job performance at managerial positions, a relationship between emotional stability 
and team work, and a moderately significant relationship between conscientiousness 
and job performance at almost every position. Hurtz and Donovan (2000), on the basis 
of their own analysis, criticised interpretations of the relationship between personality 
factors and job performance made before 2000. They do not question the advisability 
of researching the relationship, but they propose that the existing approach be im-
proved. They suggest, inter alia, that more narrow personality traits should be defined 
along with a higher number of job aspects so that a multidimensional model of the 
relationship between personality and job performance can be created. Rothmann and 
Coetzer (2003, p. 72) investigated the influence of personality traits on job performance 
on a sample of 159 employees of a pharmaceutical concern from South Africa. As in 
many other studies, they used the Costa and McCrae personality questionnaire (the 
five-factor model). They established that employees with tendencies towards neuroti-
cism seem to have worse job performance than people with emotional stability; that 
extraversion is connected with performance and creativity as well as openness; employ-
ees whose trait is conscientiousness perform better, like managers with emotional sta-
bility, agreeableness and openness; managers with neuroticism achieve worse perfor-
mance; while openness has a huge positive impact on managers’ performance. 
The conclusions from the studies on the relationship between personality and job per-
formance are best summarised by the words of Barrick and Mount (2005), who in the title 
of their article wrote curtly and emphatically: „Yes, personality matters”. At the same 
time, they advocated further research investigating the interaction between personality 
and context and the motivational processes through which personality influences job 
performance.  

http://editors.publisherspanel.com/pl.ici.ppanel-app-war/ppanel/portal/article/manuscript?execution=e8s1
https://en.wikipedia.org/wiki/Openness_to_experience
https://en.wikipedia.org/wiki/Conscientiousness
https://en.wikipedia.org/wiki/Extraversion_and_introversion
https://en.wikipedia.org/wiki/Agreeableness
https://en.wikipedia.org/wiki/Agreeableness
https://en.wikipedia.org/wiki/Neuroticism
https://en.wikipedia.org/wiki/Extraversion_and_introversion
https://en.wikipedia.org/wiki/Agreeableness
https://en.wikipedia.org/wiki/Conscientiousness
https://en.wikipedia.org/wiki/Neuroticism
https://en.wikipedia.org/wiki/Neuroticism
https://en.wikipedia.org/wiki/Extraversion_and_introversion
https://en.wikipedia.org/wiki/Conscientiousness
https://en.wikipedia.org/wiki/Agreeableness
https://en.wikipedia.org/wiki/Neuroticism
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In accounting, there are few studies on personality. Among them we can distin-

guished two major trends. One branch of research involves the question whether ac-
counting specialists represent any particular personality type. Bealing, Baker, and 
Russo (2006) posed the question whether a predisposition to be an accountant (like 
a predisposition to be a musician) exists. In their personality research, the Keirsey Tem-
perament Sorter (KTS) was used. It identifies four temperament categories and sixteen 
personality types (supervisors, inspectors, providers, protectors, promoters, crafters, 
performers, composers, field marshals, masterminds, inventors, architects, teachers, 
counsellors, champions, and healers). They examined almost 140 people: 56 first-year 
students and 27 second-year students specialising in accounting, and 54 specialising in 
management (the study consisted in students’ completing questionnaires). As many as 
26% of those studied turned out to be supervisors (interestingly, similar results had 
been achieved 10 years before by Landry, Rogers, and Harrell (1996)). This was true 
both of the first-year students and the second-year students. Consequently, the authors 
maintained that this temperament type is not just an imprint or a trait learned during 
studies, as if according to the Darwinian adaptation theory. The supervisor type was 
also prevalent among the management students (though to a lesser extent than among 
the accounting students). By comparison, Bealing Jr., Baker, and Russo (2006, p. 124) 
state (based on other authors’ studies) that among certified public accountants, inspec-
tors are the majority. Interesting conclusions were reached by Brown, Akers, and 
Giacomino (2013) who examined students of American Mid-Western universities. 
They found that accounting students have a lower level of narcissism compared to other 
business students, both undergraduate and graduate, and to the general population of 
college-age students. Chacko Harsha (1991) found that accounting students preferred 
more introverted activities.  

The other trend in the studies concerning the relationship between personality and 
accounting are the studies on the influence of personality on the performance of ac-
counting students. Nourayi and Cherry (1993) examined 103 students and proved no 
significant differences among personality types in achievement, except that sensing 
types perform better in accounting in general. Fallan and Opstad (2014) researched the 
combined influence of personality and gender on the performance of accounting stu-
dents. Their conclusion was that gender combined with personal preferences is signif-
icant for performance. Oswick and Barber (1998) examined the MBTI (Myers-Briggs 
Type Indicator) personality preferences of undergraduate non-accounting majors and 
contrasted them with their performance in an introductory accounting course, as meas-
ured by course grades. They found that there were no statistically significant correla-
tions between indicated personality preference and performance. There have also been 
other, though not numerous, studies of personality in the accounting context apart from the 
two trends described above. For instance, Doublin (2015) examined the personality traits 
of auditors and tax accountants and did not find a substantial number of differences 
between the auditors’ and the tax accountants’ personalities. Andon, Chong, and Roebuck 
(2010) examined the relative personality preferences of accounting and non-accounting 

http://www.tandfonline.com/author/Nourayi%2C+Mahmoud+M
http://www.tandfonline.com/author/Cherry%2C+Alan+A
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graduates seeking to enter the accounting profession in Australia. A review of studies 
in the area of personality and accounting should also include a study dating back more 
than forty years by Shank and Copeland (1973) concerning changes in financial ac-
counting methods in the context of corporate personality theory. It should be noted that 
our review of the literature mentions only selected publications on the studies of per-
sonality in the accounting context. A comprehensive review of the literature in the field 
is not the goal of the article. A comprehensive review, classification, and analysis of 
the literature on using personality tests in accounting research was provided by Taggar 
and Parkinson (2007). They concluded that „there is a limited amount of research pub-
lished where personality is used to address accounting issues.” After almost a decade 
following the article by Taggar and Parkinson, we can repeat the opinion expressed by 
them.  

Studies on the influence of personality on the performance of managers are much 
more numerous. For instance, the research of Thomas and Pandey (2008) indicates that 
in order to be a high performer manager, one needs to be foresighted, optimistic and 
action oriented. Rothmann and Coetzer (2003) examined managers in a pharmaceutical 
company. They found a lack of relationship between personality dimensions and task 
performance, however, personality dimensions were related to management perfor-
mance (e.g. the negative relationship between neuroticism and managerial perfor-
mance). Burt, Jannotta, and Mahoney (1998) based on evidence from a survey of cor-
porate staff in a large financial organization, found that the personality index is not 
associated with network structure, and performance is not higher for managers with 
more entrepreneurial personalities. Mosher (1999), following the results of his re-
search, claims that there are significant relationships between personality, management 
behaviour, and intelligence, and that management behaviour is best explained by con-
sidering both situational and personality differences. Mayfield, Perdue, and Wooten 
(2008) examined the influence of personality on investment decisions. They found that 
individuals who are more extroverted tend to engage in short-term investing, while 
those who are higher in neuroticism and/or risk aversion avoid this activity. Risk-averse 
individuals also do not engage in long-term investing. Individuals who are more open 
to experience are inclined to engage in long-term investing; however, openness did not 
predict short-term investing. Mayfield, Perdue, and Wooten conducted their research 
on a group of students, as have we.  

At the end of the literature review, studies on people’s traits other than personality 
on  accounting preferences should be mentioned. These are primarily studies on gender. 
According to Birnberg (2011), although the issue of gender is of increasing interest in 
the field of behavioural accounting, the issue of the influence of gender in accounting 
decisions is still open and should be researched further. Inspired by this statement, 
Francis et al. (2014) conducted their research on the influence of the gender of the Chief 
Financial Officer in a company on how conservative the company’s accounting poli-
cies are. They assumed that if women are less risk-inclined than men in the light of 
research presented in the economic and psychological literature, the accounting policies 

http://editors.publisherspanel.com/pl.ici.ppanel-app-war/ppanel/portal/article/manuscript?execution=e8s1
http://www.sciencedirect.com/science/article/pii/S0378873397000051
http://www.sciencedirect.com/science/article/pii/S0378873397000051
http://www.sciencedirect.com/science/article/pii/S0378873397000051
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in companies managed by women should be more conservative than in companies man-
aged by men (Francis et al., 2014, p. 5). They analysed the financial statements of 1500 
companies from the Standards and Poor ranking in the period from 1988 to 2007 and 
found that after a woman was employed as a CFO, the company grew significantly 
more conservative. They maintain that the study is the first to prove that the gender of 
the managing person is a factor determining the level of conservatism in a company’s 
accounting policy. As regards other studies, Dyreng, Hanlon, and Maydew (2010) did 
not prove the impact of gender on tax evasion. Similarly, in the study by Ge, Matsu-
moto, and Zhang (2011) the influence of gender on accruals and deferred income and 
charges was not proven. On the other hand, Barua et al. (2010) and Peni and Vahamaa 
(2010) showed that companies in which the Chief Financial Officer is a woman have 
a lower level of total accruals and deferred income and charges, and a higher level of 
those deferred income and charges which lower the financial result.  

There obviously are very many studies concerning the degree to which people con-
ditioned with various national cultural environments differ in conservatism with regard 
to handling specific issues in financial reporting (e.g. recognition of provisions) or how 
differently they interpret vague concepts used in financial reporting regulations. 
The theoretical framework of the studies is Gray’s model (1988), according to which 
cultural values common to a given community are reflected in the values in accounting, 
and consequently the characteristics of the accounting systems (which concerns, obvi-
ously, the financial accounting model). This study, however, focuses not so much on 
the traits of an individual, but on the cultural values typical of the given community. 

 
 

2. Theoretical framework 
 

The relationship between personality and preferences regarding accounting can be 
studied in two ways. The first is similar to what Francis at al. (2014) did when research-
ing the influence of gender on conservatism in accounting. It would consist in compar-
ing the personalities of the Chief Financial Officers, Chief Executive Officers, Chief 
Accountants etc. with the accounting policies in companies managed by such people 
defined on the basis of financial statements. Persuading a large number of high-ranking, 
busy people to devote an hour to complete a questionnaire concerning a somewhat in-
timate issue such as a personality trait would obviously be difficult. This was not, however, 
the main reason why we decided against such a research approach. We were primarily 
motivated by the view of Robertson and Fairweather (1998, p. 14−15), who believe 
that a direct relationship between personality dimensions and job performance is rather 
unlikely. They maintain that an individual’s preferences connected with personality 
factors concerning various behaviour tactics, before they actually affect job perfor-
mance, are moderated by various situational factors „on the way”. Information on sig-
nificant psychological characteristics of situations are coded and influence behaviours 
generated in the future. The encoded information may be affected both by permanent 
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personality traits and by cognitive-affective variables (according to Mischel’s cogni-
tive-affective personality system (cf. Mischel, Shoda, 1995)). Robertson and Fair-
weather (1998) believe that the relationship between personality and job performance 
should be considered in the framework presented in Illustration 1. 

Illustration 1. Framework of analysis of the relationship between personality 
and job performance according to Robertson and Fairweather (1998) 

(e.g. Competencies) 

Style Preferences 

Expectancies & beliefs 
Goals & values 

Affective reactions 

Situation 

Encoding 

Person 

Personality Behaviour 

Source: Robertson, Fairweather (1998, p. 14) 

Having regard for the theory of Robertson and Fairweather, we decided to examine 
the relationship between personality and accounting preferences by asking people 
about the preferences directly rather than reading such preferences indirectly from their 
behaviours, decisions, and facts on which they have some influence (such as the ac-
counting policy of the company which they manage). Such behaviours, decisions, and 
facts may result not only from their personalities but also from the situational condi-
tions.  

Similarly, personality profiles can be studied with various tools based on different 
theoretical concepts. We chose Holland’s theory instead of the Big Five model 

or MTBI. Before we present the arguments behind the choice, we will briefly present 
the theory itself.  

Holland’s theory (1973, 1985, 1997) is one of the most famous concepts describing 

the interdependence between an individual’s personality and their choice of profession. 

http://editors.publisherspanel.com/pl.ici.ppanel-app-war/ppanel/portal/article/manuscript?execution=e8s1
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It is based on four assumptions concerning personality types and working environment 
models and the interaction between them. The assumptions are as follows: 
1) most people can be described by one of the six personality types (discussed below), 
2) there are six environment models matching the aforementioned personality types, 
3) people seek working environments which will allow them to express their attitudes 

and values and use their competencies,  
4) people’s behaviours depend on a mutual interaction between their personality and 

the environment (Holland, 1997, p. 2-4). 
 

According to the first assumption, there are six personality types: Realistic, Investi-
gative, Artistic, Social, Enterprising, Conventional (Reardon & Bertoch, 2011, p. 112; 
Smart, 2010; McMurray, 2012, p. 1-3). The Realistic type people prefer specific, or-
derly, and systematic activities, they like to work with tools and machines, have good 
manual and technical skills, and they prefer occupations which require practical, con-
crete thinking.  

The Investigative types are good at systematic and creative investigations of physi-
cal, biological, and cultural phenomena in order to understand and control them. They 
use abstract concepts, create theories, and have mathematical and scientific skills. Such 
people are curious and cognitively open, rational, and inquisitive. They stay away from 
practical problems, avoid influencing other people, dislike repetitive activities, do not 
like situations requiring social skills, and have no leadership abilities.  

Artistic types behave in non-standard ways, are creative, and are interested in art, the 
theatre, music, and literature. They are imaginative and aesthetic, and appreciate artistic 
expression and freedom. Artistic types prefer unsystematic actions and ambiguous situa-
tions. They avoid routine actions compliant with established rules. They easily acquire 
skills in language, art, music the theatre, but their business competencies are rather low. 

The Social type is characteristic of caring, emotionally mature, socially responsible 
people who understand others. They like to help, inform, and teach them, they have 
high social skills, like to cooperate with others, they are empathic, patient, and are ca-
pable of being involved in charity and voluntary work. Social people avoid distinct, 
orderly, systematic activities. They avoid using tools and machines, because their man-
ual and technical competencies are rather low.  

People representing the Enterprising type are good at influencing others in order to 
achieve organizational goals or economic benefits. They have leadership and commu-
nication skills, they take risks, and prefer activities with little structure. They are highly 
motivated by achievements. They can be described as energetic, resourceful, self-con-
fident, and talkative. They avoid scientific and intellectual tasks.  

The last type, Conventional, is characteristic of individuals who prefer defined, or-
derly, systematic activities, working with data (information, figures) and structured 
tasks, they have numerical and clerical skills, they are organised, orderly and practical, 
and are rather conformist. They identify with the values broadly present in the culture 
around them, and they like subordinate positions. Notably, Holland presented the six 
personality types as the apices of a regular hexagon. The types located in the adjacent 
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apices differ the least, the ones on the opposite side differ the most (the most distant apices 
include: Realistic-Social, Artistic-Conventional, and Investigative-Enterprising). 

Holland developed two diagnostic tools. One of them is the Vocational Preference 
Inventory (VPI), containing a list of 160 professions. The task of the diagnosed person 
is to evaluate the compliance of the occupation with their preferences. The professional 
preference profile is calculated on the basis of the choices. It is a self-administered, 
counselor-scored and interpreted inventory that contains eleven scales and is easily 
scored. Administration takes between 15–30 minutes. Clients are asked to indicate 
whether they like or dislike 160 occupational titles by marking yes or no. The inventory 
yields a raw score for each of the six Holland personality types and scores on five ad-
ditional scales: Self-Control, Masculinity/Femininity, Status, Infrequency, and Acqui-
escence (McMurray, 2012, p.7). The other tool is the Self-Directed Search (SDS) con-
cerning occupational interests and preferences. Like the VPI, it examines six types of 
occupational personality, chiefly through self-analysis of actions, competencies, and 
preferred occupations (Reardon and Lenz, 1999, pp. 102–113). „The Self-Directed 
Search (SDS; Holland, 1970; Holland, Fritzsche, & Powell, 1994) was created in 1970 
and has been revised several times over the years. It is a self-administered, self-scored 
device that consists of five sections: Daydreams, Activities, Competencies, Occupa-
tions, and Self-Estimates of Abilities. The SDS uses the RIASEC scales from the VPI 
as its Occupations section. This assessment tool is known for its ease of use and under-
standability, and it is widely used today. Each of the sections includes questions relating 
to all of the six RIASEC categories. Respondents list and classify occupations they 
have considered, answer like or dislike for each of the 66 activities; mark yes or no to 
indicate whether or not they have the 66 Competencies; mark yes or no in reference to 
their preference for each of the 84 Occupations; and provide self-estimates of their abil-
ities on a scale of 1 through 7 for each of the 12 abilities. The Occupational Daydream 
portion of the SDS asks the respondent to list the occupations that he or she has con-
sidered, listing the most recent one first” (McMurray, 2012, p.7) 

Holland’s theory is one of the most commonly known and used in educational and 
occupational decision-taking, as indicated by its having been used for nearly 50 years 
in doznes of countries (Gottfredson, 1999, pp. 15–40; Reardon & Lenz, 1999, p. 105; 
Nauta, 2010, p. 11–22; Reardon & Bertoch, 2011, pp. 109–121; McMurray, 2012). Alt-
hough Holland’s own published writing was minimal after 1999, its continued impact 
is apparent. A PsycInfo search revealed 2,209 citations of Holland’s works in the 10 
years between 1999 and August 2009 (Nauta 2010, p. 18). Holland’s theory has con-
tributed significantly to research on interpersonal competencies and works of other psy-
chologists (Gottfredson, 1999, pp.15–40). Experience in workshop activities involving 
Holland’s tests indicate its high applicability in the occupational counselling practice 
(Reardon and Lenz, 1999, p. 102). Holland’s concept has been empirically verified not 
only by the author, but also by other researchers (Nauta, 2010, pp. 11–22).  

Holland’s theory has thus been widely appreciated both among researchers and 
practitioners. This, however, was not the main factor which convinced us to select it as 

http://editors.publisherspanel.com/pl.ici.ppanel-app-war/ppanel/portal/article/manuscript?execution=e8s1


32                                                  Joanna Cewińska, Lena Grzesiak, Przemysław Kabalski, Ewa Kusideł 

 
the basis of our research as opposed to the Big Five model or MBTI. Our chief argu-
ment was the fact that Holland’s theory applies directly to people’s functioning at work. 
Moreover, since Holland’s tests (rather than the Big Five or MBTI) are commonly used 
in occupational counseling, it is of the utmost importance to find out what opinions, 
preferences, and attitudes in accounting are manifested by the people who are advised 
to undertake this type of work based on these tests. If we prove the existence of a rela-
tionship between a Holland personality type and specific preferences and opinions in 
accounting (and the existence of such a relationship is a general hypothesis in our 
study), we will be able to specify what the accounting practice (in specific aspects) will 
be if conducted by such types as Realistic, Investigative, Artistic, Social, Enterprising, 
or Conventional. As we have indicated, an accountant is commonly classified as an 
occupation appropriate for the Conventional type. People of this type are consequently 
advised by professional counsellors to work in accounting. By defining the impact of 
occupational personality on the views and preferences in accounting for the Conven-
tional and other types, we will be able to indicate what views and preferences the Con-
ventional people will contribute to the accounting practice and which will be repre-
sented rarely (we mean views and preferences of other personality types sent to other 
occupations) and what consequences it will have for the accounting practice: will such 
a person be conservative or not, ready to embrace change or set in their ways, unified 
in space or creative in offering unique solutions adapted to circumstances, based on 
their own judgement or expecting precise and detailed regulations?  

There are two more arguments of secondary importance which made us use Holland’s 
theory in our research. First of all, it has often been used in research among students 
(McDaniel & Snell, 1999, pp. 74–85; Pike, 2006, pp. 591–612; Lattuca, Terenzini, Harper, 
& Yin, 2010, pp. 21–39; Reardon & Bertoch, 2011, pp. 109–121; Pike, Smart, & Ethington, 
2012, pp. 553–554). Finally, it is simple, as it involves a relatively short list of person-
ality types, which helps offer an elementary diagnosis in order to predict a career, job 
search directions, and behaviours in the work place. (cf. Nauta, 2010, pp. 11–22).  
 

 

3. Quantitative research – method, process, and hypotheses 
 

The first research was carried out by means of quantitative methods. To collect the data, 
we used a standardized questionnaire, and to analyse them, we employed descriptive 
statistics. The research was carried out from December 2015 to April 2016. Firstly, in 
December 2015, the questionnaires were handed out to the students of the Master’s 
Programme in Accounting at the Faculty of Management of the University of Lodz. 
The selection of students as the target group resulted from the intention to reach as many 
respondents as possible. In the end, we managed to question over 300 people, which 
will be further discussed below. We believed that the students of Accounting in the 
Master’s Programme (4th and 5th year) would have sufficient knowledge in accounting 
to reply to the applicable questions in the questionnaire. Simultaneously, their knowledge 
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would not be affected by contamination and patterns of thought often presented by pro-
fessionals who have worked for long in one environment.  

The research took the form of a class survey. The students filled in the questionnaire 
during classes in the rooms of the building of the Faculty of Accounting of the Univer-
sity of Lodz. They had plenty of time (even up to 1.5 hours). They received explana-
tions on the purpose of the survey, the structure of the questionnaire, and the rules of 
its completion. The questionnaire itself had a traditional paper form.  

The questionnaire had four parts: metrics, the Occupational Preferences Question-
naire, the Abilities Self-Assessment Kit, and the list of five questions assessing prefer-
ences in selected aspects of financial accounting. The metrics consisted of questions 
about sex, age, and year and mode of studies. The Occupational Preferences Question-
naire comprised 160 questions related to various professions and activities grouped into 
categories as per Holland’s classification. The respondents had to choose „yes” for ac-
tivities they wanted to perform, or „no” for activities they did not want to perform or 
whose performance seemed neutral to them. To complete the Abilities Self-Assessment 
Kit, the respondents had to circle, for each type of ability, one number from the range 
of natural numbers 1 to 7 (7 meant a high grade, and 1 meant a low grade). From the 
perspective of the purpose of the research presented here, the most significant part of 
the questionnaire was the one with questions on preferences in selected aspects of fi-
nancial accounting. The questions required unambiguous „yes” or „no” answers from 
the respondents, as mentioned below: 
1. In the entity with you in charge of accounting, would you apply a typical (standard, 

uniform) chart of accounts, or would you develop individually a customized chart 
of accounts? 

2. In the entity with you in charge of accounting, as the basis for measuring assets and 
liabilities in the financial statements, would you apply historical cost or present 
value (discounted future cash flows)? 

3. In the entity with you in charge of accounting, would you apply year by year the 
same accounting rules, methods, and procedures, or would you be likely to change 
them often? 

4. If it were up to you, would recognizing accounting transactions be made on the basis 
of clearly defined and detailed guidelines, leaving no space for interpretation, or on 
the basis of your own judgement on the nature of the transaction? 

 

Some 330 questionnaires from the students were collected, and their analysis and 
the measurement of results lasted from January to March 2016. After a cursory review 
when ordinal numbers were applied, 8 questionnaires turned out to be filled in only 
partially, and they were not included in further analysis, therefore 322 questionnaires 
were then analysed. At that stage, the summary results for each category specified in 
the questionnaire were calculated. In this way, the similarity of the respondent’s char-
acteristics with each of the six personality types was assessed. The final stage was to 
assign each respondent a three-letter code on the basis of the summary measurement. 
The first letter of the code means the dominant personality type, the second letter – the 

http://editors.publisherspanel.com/pl.ici.ppanel-app-war/ppanel/portal/article/manuscript?execution=e8s1
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secondary type, the third letter – the tertiary type. In accordance with Holland’s theory, 
the occupational personality of each person is a combination of all six types, whereby 
each of them is used with various degrees of intensity. Pure types do not exist. It is also 
rare not to have any one of the six types of personality at all. Thus, a person denoted 
with the code IAS is Investigative (dominant trait) with elements of an Artistic person-
ality (secondary) and a Social personality (tertiary). Upon encoding the questionnaires 
in this way, they were entered into a specially prepared Excel sheet. The sheet included 
the personality code, data from the metrics, as well as the answers to all questions from 
the questionnaire. The sheet was also fed in with the intensity of the dominant trait 
calculated before (intensity is the number of questions to which the respondent replied 
in the manner concurrent with a given type of personality). 

Due to the fact that after the initial summary of the personality types it turned out 
that the Conventional type is dominant, followed by the Enterprising type, while the 
other types are scarce, hypotheses were formulated only for those two most common 
types (it is worth noting that while the dominant number of the Conventional and En-
terprising types was not a surprise for the authors of the research, the accurate statistics 
of quantity and frequency of individual types were quite astonishing). The following 
8 hypotheses were formulated: 
1) As far as the chart of accounts is concerned, the Conventional type more often than 

other types prefers using typical ready-made solutions instead of their own unique 
solutions tailored to the needs of the entity. 

2) As far as the chart of accounts is concerned, the Enterprising type more often than 
other types prefers their own solutions tailored to the needs of the entity instead of 
typical ready-made solutions. 

3) The Conventional type more often than other types prefers conservative measure-
ment of assets and liabilities (historical cost) than measurement at present value. 

4) The Enterprising type more seldom than other types prefers conservative measure-
ment of assets and liabilities (historical cost) and chooses measurement at present 
value instead. 

5) The Conventional type more often than other types is conservative in the sense that they 
advocate the use of the same accounting rules, methods, and procedures year by year1.  

6) The Enterprising type more seldom than other types is conservative – they advocate 
frequent changes of accounting rules, methods and procedures. 

7) The Conventional type more often than other types is driven by outer containment 
(they prefer being directed by external guidelines when disclosing accounting trans-
actions and events). 

8) The Enterprising type more often than other types is driven by inner containment 
(they prefer being directed by their own judgement when disclosing accounting 
transactions and events). 

                                                      
1 We do not mean conservatism in terms of views on accounting policy and measurement, but in terms 

of „belief in the value of established and traditional practices in politics and society and dislike of change 
or new ideas in a particular area” (Merriam-Webster Dictionary, http://www.merriam-webster.com/dic-
tionary/conservatism, access: 04 April 2016). 
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To precisely calculate the quantity and frequency of separate personality types as 
well as to verify the hypotheses formulated, at the end of March 2016, the data entered 
into the Excel sheet were statistically processed with the use of an Excel calculation 
sheet and Statistical Package for the Social Sciences (SPSS).  

 
 

4. Findings of the quantitative research 
 

4.1. Personality structure of the group surveyed 

Table 1 presents the quantity and frequency of occurrence particular personality types 
in the group of students surveyed. 
 

Table 1. Personality structure in the group  
of students surveyed (dominant personality type) 

 

Personality type Quantity Frequency in % 

Artistic 7 2.2 
Investigative  8 2.5 
Conventional 234 72.7 
Enterprising 56 17.4 
Realistic  4 1.2 
Social 13 4.0 
Total 322 100 

 

Source: author’s own elaboration 
 

It follows from the data contained in Table 1 that in the group of students surveyed, 
the Conventional type dominates. On average, as many as 7 out of 10 students have 
this type of personality. The Enterprising type is in second place – almost every fifth 
student has such a personality. Other personality types are definitely more seldom, if 
not occasional. We believe that the fact that the Conventional type dominates is not 
good for the quality of accounting practices. In our opinion, the Conventional type 
would prove himself only in simple, repetitive and routine jobs in small accounting 
offices, shared services centres or at junior positions of accounting assistants (in partic-
ular in the continental model of financial accounting). However, it is not adequate 
where International Financial Accounting Standards are applied, which require one’s 
own judgement and a well-thought out choice of accounting policy from many options. 
Not to mention managerial accounting which depends on the situation in its entirety. 
Therefore, we do not agree with the inclusion of the profession of accountant in the 
group of conventional vocations, irrespective of the context of the job performance, 
which is a standard practice in handbooks and articles on the theory of occupational 
personality.  

http://editors.publisherspanel.com/pl.ici.ppanel-app-war/ppanel/portal/article/manuscript?execution=e8s1
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https://www.careerkey.org/choose-a-career/social.html
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As mentioned before, according to Holland there are no pure personality types. Each 

of them to some extent contains other types. Table 2 presents data on the content2 
of specific types in the personality profile of the respondents. 
 

Table 2. Data on the „content” of specific types  
in the personality profile of the respondents 

 

 
Realistic 

Investiga-

tive 
Artistic Social 

Enter-

prising 

Conven-

tional 

Mean 16.8 23.5 16.8 25.8 29.9 40.7 
Minimum 0.0 2.0 1.0 1.0 0.0 14.0 
Maximum 49.0 54.0 59.0 54.0 58.0 58.0 
Standard deviation 9.1 9.4 10.3 9.3 12.2 9.0 
Coefficient of variation  54.2% 39.9% 61.3% 36.1% 41.0% 22.2% 

 

Source: author’s own elaboration 
 

It follows from the data included in Table 2 that there was no person without even 
a slight element of conventionality. What is more, this element was quite big even if 
a person represented another personality type. This is proven by the minimum of as 
much as 14. On the other hand, there were some people who had no Realistic or Enterpris-
ing elements at all (proven by zero values of the minimums of these features calculated 
for the whole sample of 322 students). 

As far as the Conventional types are concerned, as in the case of other personality 
types, the dominant feature present in them is of varying intensity. They also differ as 
to the secondary personality type. Table 3 presents the distribution of personality types 
in the group of 234 respondents with the dominant Conventional type of personality. 

 
Table 3. Distribution of personality types in the group  
of 234 respondents with Conventional personality type 

 

Personality type Quantity Frequency in % 

Conventional-Artistic 8 3.4 
Conventional-Investigative 35 15.0 
Conventional-Enterprising 115 49.1 
Conventional-Realistic 17 7.3 
Conventional-Social 59 25.2 
Total 234 100 

 

Source: author’s own elaboration 

                                                      
2 It is the number of answers to the questions included in the questionnaire in accordance with a given 

personality type. 

https://www.careerkey.org/choose-a-career/investigative.html
https://www.careerkey.org/choose-a-career/enterprising.html
https://www.careerkey.org/choose-a-career/realistic.html
https://www.careerkey.org/choose-a-career/social.html
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As can be seen from the data included in Table 3, the group most often encountered is 
the Conventional-Enterprising type, and the most seldom is the Conventional-Artistic type.  
  The personality structure of the sample of 322 students (Table 1) to a certain extent 
determined the further course of the research. The occasional occurrence of the Artistic, 
Investigative, Social, and Realistic types significantly limited the opportunity to conduct 
a thorough statistical analysis, restricting us to only the two most common personality 
types, i.e. Conventional and Enterprising, with particular stress on the Conventional type. 
 

4.2. Preferences related to the chart of accounts – typical ready-made solutions 

vs. individual solutions tailored to the needs of the entity (hypotheses 1 and 2) 

The first preference in accounting examined was the attitude to the chart of accounts. 
The respondents had to specify whether in the entity they managed they would apply 
ready-made solution in the form of a typical (standard, uniform) chart of accounts (an-
swer No. 1) or whether they would individually devise a unique customized chart of 
accounts (answer No. 2). The distribution of quantity and frequency of answers is pre-
sented in Table 4.  
 

Table 4. Distribution of the respondents’ answers  
to the question on the preferred mode of developing a chart  

of accounts broken down by all personality types 
 

Personality  

type 

Quantity distribution Frequency distribution in % 

No  

answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

No  

answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

Artistic 0 3 4 7 0.0 42.9 57.1 100.0 
Investigative 0 3 5 8 0.0 37.5 62.5 100.0 
Conventional 5 96 133 234 2.1 41.0 56.9 100.0 
Enterprising 1 15 40 56 1.8 26.8 71.4 100.0 
Realistic 0 1 3 4 0.0 25.0 75.0 100.0 
Social 0 5 8 13 0.0 38.5 61.5 100.0 
Total 6 123 193 322 1.9 38.2 59.9 100.0 

 

Source: author’s own elaboration 
 

It follows from the data contained in Table 4 that the majority of respondents 
(59.9%) would devise individually a unique chart of accounts tailored to the needs of 
the entity. The advantage of such an approach is visible in particular for the Enterpris-
ing and Realistic types, while it is less evident for the Artistic and Conventional types 
(while it is not surprising for Conventional types, for Artistic it is quite astonishing, 
although taking into consideration, the scarcity of this group, the result should not be 
overestimated). To verify the hypothesis that the Conventional type more often than 
other types advocates the application of ready-made typical solutions in terms of charts 

http://editors.publisherspanel.com/pl.ici.ppanel-app-war/ppanel/portal/article/manuscript?execution=e8s1
https://www.careerkey.org/choose-a-career/investigative.html
https://www.careerkey.org/choose-a-career/conventional.html
https://www.careerkey.org/choose-a-career/enterprising.html
https://www.careerkey.org/choose-a-career/realistic.html
https://www.careerkey.org/choose-a-career/social.html
https://www.careerkey.org/choose-a-career/enterprising.html
https://www.careerkey.org/choose-a-career/enterprising.html
https://www.careerkey.org/choose-a-career/realistic.html
https://www.careerkey.org/choose-a-career/conventional.html
https://www.careerkey.org/choose-a-career/conventional.html
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of accounts, the answer distribution was simplified and broken down into Conventional 
type and Other (Table 5). 

 
Table 5. Distribution of the respondents’ answers  

to the question on the preferred mode of developing a chart  
of accounts broken down into Conventional and Other types 

 

Personality  

type 

Quantity distribution Frequency distribution in % 

No 

answer 

Answer 

No. 1 

Answer 

No. 2 
Total 

No  

answer 

Answer 

No. 1 

Answer 

No. 2 
Total 

Conventional 5 96 133 234 2.1 41.0 56.9 100 
Other 1 27 60 88 1.1 30.7 68.2 100 
Total 6 123 193 322 1.9 38.2 59.9 100 

 

Source: author’s own elaboration 
 
The difference in the distribution between answer No. 1 and answer No. 2 and per-

sonality types (Conventional vs. Other) was measured with the use of the Chi-Squared 
Independence Test. It turned out that at the standard significance level assumed of 
p = 0.05, no significant differences in the distribution of answers of the Conventional 
type and Other personality types could be detected (respondents who did not answer at 
all were not included). However, if we slightly offset the statistical significance and 
assume that p = 0.08, then we can state that the Conventional type more often than 
Other types prefers typical, ready-made charts of accounts instead of developing indi-
vidual unique solutions tailored to the needs of the entity (41.0% vs. 30.7%). 

Similar analysis was conducted for the Enterprising type in order to verify the hy-
pothesis that this type more often than other types prefers developing individual, unique 
charts of accounts tailored to the needs of the entity instead of using ready-made typical 
solutions (answer 2). Table 6 contains the distribution of answers broken down into the 
Enterprising and Other types. 
 

Table 6. Distribution of the respondents’ answers  
to the question on the preferred mode of developing a chart  
of accounts broken down into Enterprising and Other types 

 

Personality  

type 

Quantity distribution Frequency distribution in % 

No 

answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

No  

answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

Enterprising 1 15 40 56 1.8% 26.8 71.4 100.0 
Other 5 108 153 266 1.9 40.6 57.5 100.0 
Total 6 123 193 322 1.9 38.2 59.9 100.0 

 

Source: author’s own elaboration 
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To measure the significance, the Chi-Squared Test was used again. It turned out that 
the difference in the distribution between answers 1 and 2 and the personality types 
(Enterprising vs. Other) is statistically significant for p = 0.053. Therefore, we can state 
that as far as the chart of accounts is concerned, the Enterprising type more often than 
Other types of personality prefers to develop individual unique solutions tailored to the 
needs of the entity, and not to adopt typical ready-made solutions. 
 

4.3. Preferences in the measurement basis  

– historical cost vs. present value (hypotheses 3 and 4) 

The next preference examined was the measurement basis. The respondents had to ad-
vocate for measurement at cost (answer 1) or measurement at present value (answer 2). 
The purpose was to check whether in terms of the measurement basis they are historians 
(conservatives) or futurists. In Table 7, the distribution of answers broken down by all 
personality types is presented. 
 

Table 7. Distribution of the respondents’ answers to the question  
on preferred measurement basis broken down by all personality types 

 

Personality  

type 

Quantity distribution Frequency distribution in % 

No 

answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

No  

answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

Artistic 0 3 4 7 0.0 42.9 57.1 100.0 
Investigative 0 3 5 8 0.0 37.5 62.5 100.0 
Conventional 6 159 69 234 2.6 67.9 29.5 100.0 
Enterprising 0 29 27 56 0.0 51.8 48.2 100.0 
Realistic 0 3 1 4 0.0 75.0 25.0 100.0 
Social 0 11 2 13 0.0 84.6 15.4 100.0 
Total 6 208 108 322 1.9 64.6 33.5 100.0 

 

Source: author’s own elaboration 
 

It follows from the data included in Table 7 that the majority of respondents (64.6%) 
advocated cost, and only 33.5% selected present value. The advantage of historians is 
evident, especially for the Social and Rational types, as well as for the Conventional 
type, while the Artistic and Investigative types were more often willing to choose pre-
sent value (although taking into consideration the scarcity of these types, this result 
should not be overestimated). To verify the hypothesis that the Conventional type more 
often than Other types prefers historical cost as the measurement basis, the respondents’ 

                                                      
3 Again, respondents who did not answer at all were not taken into consideration. 
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answers were divided into the Conventional and Other types. The distribution of quan-
tity and frequency of answers is presented in Table 8.  

 
Table 8. Distribution of the respondents’ answers to the question on the preferred 

measurement basis broken down into the Conventional and Other types 
 

Personality  

type 

Quantity distribution Frequency distribution in % 

No 

 An-

swer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

No  

answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

Conventional 6 159 69 234 2.6 67.9 29.5 100 
Other 0 49 39 88 0.0 55.7 44.3 100 
Total 6 208 108 322 1.9 64.6 33.5 100 

 

Source: author’s own elaboration 
 

The difference in the distribution between answers 1 and 2 and the personality types 
measured by means of the Chi-Squared Test is statistically significant for as little as 
p = 0.02, therefore, we can state that the Conventional type significantly more often than 
all other personality types chooses the historical measurement basis (67.9% vs. 55.7%). 
Thus, the hypothesis that Conventional types are more conservative than Other types 
of personality in terms of views on the measurement basis of assets and liabilities was 
confirmed.  

At the next stage of the research, we conducted analysis for the Enterprising type, 
in order to verify the hypothesis that this type more seldom than other types prefers 
a historical measurement basis. The distribution of quantity and frequency of answers 
to the question on the preferred measurement basis broken down into the Enterprising 
and Other types is included in Table 9.  

 
Table 9. Distribution of the respondents’ answers to the question on the preferred 

measurement basis broken down into the Enterprising and Other types 
 

Personality  

type 

Quantity distribution Frequency distribution in % 

No 

Answer 

Answer 

No.1 

Answer 

No. 2 
Sum 

No  

answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

Enterprising 0 29 27 56 0.0 51.8 48.2 100.0 
Other 6 179 81 266 2.3 67.3 30.4 100.0 
Total 6 208 108 322 1.9 64.6 33.5 100.0 

 

Source: author’s own elaboration 
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The difference in the distribution between answers 1 and 2 and the personality 
types measured by means of the Chi-Squared Test is statistically significant for 
p = 0.02. It allows us to draw the conclusion that the Enterprising type significantly 
more seldom chooses the cost model than all other personality types (51.8% vs. 67.3%). 
Therefore, the hypothesis that the Enterprising type is less conservative in terms of 
views on the measurement of assets and liabilities than Other personality types was 
confirmed.  
 

4.4. Preferences in the stability vs. flexibility of accounting rules,  

methods, and procedures (hypotheses 5 and 6) 

The third preference examined was conservatism, understood as the tendency to apply 
year by year the same accounting rules, methods, and procedures (unwillingness to 
change them and adopt new solutions). The respondents had to choose between either 
using year by year the same accounting rules, methods, and procedures (answer 1) or 
frequent changes and modifications applied to them (answer 2). Table 10 presents the 
distribution of the respondents’ answers. 
 

Table 10. Distribution of the respondents’ answers to the question  
on preferences in stability vs. flexibility of accounting rules, methods,  

procedures, and tools broken down by all personality types 
 

Personality  

type 

Quantity distribution Frequency distribution in % 

No 

answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

No  

answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

Artistic 0 6 1 7 0.0 85.7 14.3 100.0 
Investigative 0 6 2 8 0.0 75.0 25.0 100.0 
Conventional 4 205 25 234 1.7 87.6 10.7 100.0 
Enterprising 0 45 11 56 0.0 80.4 19.6 100.0 
Realistic 0 3 1 4 0.0 75.0 25.0 100.0 
Social 0 9 4 13 0.0 69.2 30.8 100.0 
Total 4 274 44 322 1.2 85.1 13.7 100.0 

 

Source: author’s own elaboration 
 

It follows from the data included in Table 10 that the vast majority of the respond-
ents (85.1%) are conservative, i.e. are willing to use the same accounting rules, meth-
ods, and procedures year by year, while only 13.7% would change them often. The 
advantage of answer 1 is evident in particular for the Conventional, Artistic, and Enter-
prising types. In the next step, as in the previous questions in the survey, the answers 
were analysed separately only for the Conventional type and only for the Enterprising 
type, in order to verify applicable hypotheses. Table 11 presents the distribution of the 
respondents’ answers broken down into the Conventional and Other types. 

http://editors.publisherspanel.com/pl.ici.ppanel-app-war/ppanel/portal/article/manuscript?execution=e8s1
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Table 11. Distribution of the respondents’ answers to the question  

on preferences in stability vs. flexibility of accounting rules, methods,  
procedures, and tools broken down into the Conventional and Other types 

 

Personality  

type 

Quantity distribution Frequency distribution in % 

No 

Answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

No  

answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

Conventional 4 205 25 234 1.7 87.6 10.7 100 
Other 0 69 19 88 0.0 78.4 21.6 100 
Total 4 274 44 322 1.2 85.1 13.7 100 

 

Source: author’s own elaboration 
 

The difference in the distribution between answers 1 and 2 and the personality types 
is statistically significant for p = 0.01 (according to Chi-Squared Test), therefore we 
can state that the Conventional type is conservative much more often than all other 
types of personality, i.e. they more often advocated the use of the same accounting 
rules, methods, procedures, and tools year by year. The hypothesis that the Conven-
tional type is conservative in terms of the mode of action was confirmed.  

The opposite hypothesis was verified for the Enterprising type. Table 12 contains the 
distribution of the respondents’ answers broken down by the Enterprising and Other types. 
 

Table 12. Distribution of the respondents’ answers to the question  
on preferences in stability vs. flexibility of accounting rules, methods,  

procedures, and tools broken down into the Enterprising and Other types 
 

Personality  

type 

Quantity distribution Frequency distribution in % 

No 

answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

No  

answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

Enterprising 0 45 11 56 0.0 80.4 19.6 100.0 
Other 4 229 33 266 1.5 86.1 12.4 100.0 
Total 0 274 44 322 0.0 85.1 13.7 98.8 

 

Source: author’s own elaboration 
 

The difference in the distribution between answers 1 and 2 and the personality 
types is statistically insignificant (according to p = 0.17, Chi-Squared Test). There-
fore, although a higher percentage of the Enterprising types chose answer 2 (19.6 vs. 
12.4%), this difference is statistically insignificant, thus, the hypothesis that the En-
terprising type is less conservative than Other types in terms of modes of action, and 
prefers frequent changes of the accounting rules, methods and procedures, was not 
confirmed. 
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4.5. Preferences in the basis for the recognizing  

of accounting transactions and events – external guidelines  

vs. own judgement (hypotheses 7 and 8) 

The fourth preference examined was the tendency to rely on external rules vs. one’s 
own judgement. The respondents had to say whether they prefer to recognize account-
ing transactions on the basis of clearly defined and detailed external guidelines (answer 
1) or on the basis of their own judgement (answer 2). It is worth adding that although 
the question in the survey related unambiguously to accounting, it applies to the issue 
of being outer vs. inner directed, i.e. one of the dimensions of culture in the classifica-
tion of Hampden-Turner and Trompenaars (1997). Table 13 presents the distribution 
of the respondents’ answers broken down by all personality types. 
 

Table 13. Distribution of the respondents’ answers to the question  
on the preferred basis for the recognizing of accounting transactions  

(external guidelines vs. own judgement) broken down by all personality types 
 

Personality  

type 

Quantity distribution Frequency distribution in % 

No 

Answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

No  

answer 

Answer 

No. 1 

Answer 

No. 2 
Sum 

Artistic 0 3 4 7 0.0 42.9 57.1 100.0 
Investigative 0 4 4 8 0.0 50.0 50.0 100.0 
Conventional 4 126 104 234 1.7 53.8 44.4 100.0 
Enterprising 0 25 31 56 0.0 44.6 55.4 100.0 
Realistic 0 1 3 4 0.0 25.0 75.0 100.0 
Social 0 5 8 13 0.0 38.5 61.5 100.0 
Total 4 164 154 322 1.3 50.9 47.8 100.0 

 

Source: author’s own elaboration 
 

It follows from the data included in Table 13 that in the whole group of respondents, 
the distribution of answers was almost equal, with only a slight advantage of answer 1 
(50.9%). Therefore, there are almost as many people driven by outer containment as 
those driven by inner containment. The biggest share of the inner-directed people was 
noted among the Realistic, Social, Artistic, and Enterprising types, while the biggest 
share of the outer-directed people was among the Conventional type. Again, particular 
attention was paid to the Conventional and Enterprising types. Table 14 presents the 
distribution of the respondents’ answer broken down by the Conventional and Other 
types. 
 

http://editors.publisherspanel.com/pl.ici.ppanel-app-war/ppanel/portal/article/manuscript?execution=e8s1
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Table 14. Distribution of the respondents’ answers to the question on the  

preferred basis for the recognizing of accounting transactions (external guidelines  
vs. own judgement) broken down into the Conventional and Other types 

 

Personality  

type 

Quantity distribution Frequency distribution in % 

No 

answer 

Answer 

No. 1 

Answer 

No. 2 
Total 

No  

answer 

Answer 

No. 1 

Answer 

No. 2 
Total 

Conventional 4 126 104 234 1.7 53.8 44.4 100 
Other 0 38 50 88 0.0 43.2 56.8 100 
Total 4 164 154 322 1.2 50.9 47.8 100 

 

Source: author’s own elaboration 
 

The difference in the distribution between answers 1 and 2 and the personality types 
is statistically significant for p = 0.06 (according to the Chi-Squared Test), therefore, at 
the standard significance level (p = 0.05) no significant differences in the distribution 
of answers of the Conventional and Other personality types can be detected. However, 
if we slightly offset the statistical significance and assume that p = 0.06, then we can 
state that the Conventional type more often presented outer containment than Other 
types (53.8% vs. 43.2%). The hypothesis on higher outer containment of the Conven-
tional type was therefore slightly confirmed. 

As in all other cases, analogous analysis was conducted for the Enterprising type in 
order to verify the hypothesis that it is more often inner-directed than other types. Table 
15, in turn, presents the distribution of the respondents’ answers broken down into the 
Enterprising and Other types. 
 

Table 15. Distribution of the respondents’ answers to the question on the preferred 
basis for the recognizing of accounting transactions (external guidelines vs. own 

judgement) broken down into the Enterprising and Other types 
 

Personality 

type 

Quantity distribution Frequency distribution in % 

No 

answer 

Answer 

No. 1 

Answer 

No. 2 
Total 

No  

answer 

Answer 

No. 1 

Answer 

No. 2 
Total 

Enterprising 0 25 31 56 0.0 44.6 55.4 100.0 
Other 4 139 123 266 1.5 52.3 46.2 100.0 
Sum 4 164 154 322 1.2 50.9 47.8 100.0 

 

Source: author’s own elaboration 
 

The difference in the distribution between answers 1 and 2 and the personality types is 
statistically insignificant (p = 0.25, Chi-Squared Test). Therefore, there are no significant 
differences in preferring inner containment over outer containment for the Enterprising 
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and other personality types. The hypothesis that the Enterprising type is more driven 
by inner containment than Other types was not confirmed. 
 
 

5. Qualitative research – purpose, method, and process 
 

Following the quantitative research, it was decided that qualitative research would be 
conducted in order to explain the subject matter of this research and gain a more com-
plete understanding of it. The idea behind it was to gain more in-depth knowledge of 
the views and preferences regarding specific accounting issues of the individuals rep-
resenting the different Holland personality types, the manner in which these preferences 
are expressed, and the arguments used to support these views, etc. The objective was 
to verify whether a certain pattern of correlations between the personality type and ac-
counting preferences, revealed in the course of the quantitative research, would be con-
firmed if people were allowed to express these preferences more precisely, in more 
detail, and in a form longer than merely choosing a response in a questionnaire. More-
over, the point was to take a close look at how these preferences are expressed. To fulfil 
these objectives, the decision was made to use Focus Group Interviews (FGI) since this 
method – thanks to its flexibility – allows for the collection of a lot of different quali-
tative data; among others, it enables the identification of intangible, even intuitive is-
sues. Moreover, this method is frequently used to supplement the results of quantitative 
research. Although the results of the focus research do not translate to the population 
as a whole (due to unrepresentative sampling and the sample size), based on it, it was 
possible to find out about the participants’ preferences, their patterns of perception, 
thinking, and evaluation, how they form opinions about existing solutions and generate 
new ideas, as well as their reactions to specific proposals. According to the framework 
of the FGI, it was assumed that the interview would take the form of a free exchange 
of opinions between the research participants and the moderator. It was also anticipated 
that the exchange could take the form of a lively discussion. The prepared discussion 
scenario designated the general direction of the research and the subjects which should 
be touched upon in a specific order. From the point of view of the research objectives, 
it was also important to create an environment for the research participants which 
would allow them to freely express their views regardless of other people’s opinions. 
In view of the above, during the discussion, the moderator could allow for a „departure” 
from a certain framework defined in the scenario in order to engage the participants in 
the discussion and convince them to express spontaneous reflections, comments, and 
remarks. Every effort was made to ensure that the researcher-moderator would not im-
pact the group’s responses even though it was probably not fully successful (the risk 
that group interview participants will say what the researcher-moderator expects them 
to is strongly emphasised by the critics of this method – cf. Giddens, 2009, p. 49). 

After the phase of structuring the research and constructing the scenario, it was nec-
essary to decide on the selection of the participants. Taking into account the research 
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objective, the individuals invited to the discussion were fourth- and fifth-year students 
of Accounting who were, at the same time, members of the „Sigma” Students’ Ac-
counting Association, operating at the Department of Accounting, in the Faculty of 
Management of the University of Lodz. Since membership in the students’ association 
is voluntary, members of „Sigma” are students with the highest level of interest in ac-
counting, who typically have above-average knowledge in this field and achieve high 
grades. One can say that they represent the crème de la crème of accounting students. 
Since the research participants knew each other and were affiliated (through their work 
in the Association), our research took the form of affinity groups. Such sampling of 
respondents ensured a more natural atmosphere during the meeting, less restraint of the 
participants and a greater sense of security, which allowed for a lively discussion. There 
were no leaders in the group, which made it possible to prevent the opinions of such 
dominating individuals from being enforced by other group participants (which is one 
of the basic limitations of affinity groups). 

The research was conducted on 12 April 2016 in the faculty’s seminar room. Its 
participants included seven students and three of the article’s authors. It took 1.5 hours. 
During the discussion (expert panel), the students played the roles of accounting con-
sultants. One of the authors of the article assumed the role of the owner of a newly 
established enterprise (hereinafter referred to as the „Owner”), who asked the „Experts” 
(played by the students) to provide advice within the scope of accounting and financial 
reporting on specific issues (the researchers chose these issues and agreed on the order 
in which they would be discussed before the research; at the same time, they allowed 
for the possibility of the discussion to freely move on to other issues). Before com-
mencing the main part of the discussion, it was explained to the students that the advice 
did not need to comply with the accounting regulations applicable in Poland and world-
wide since it was assumed that solutions for a hypothetical enterprise could be shaped 
freely. It was also assumed that the enterprise was large. Furthermore, the students were 
asked – while formulating their opinions – to set aside  the knowledge obtained during 
their studies and internships within the scope of what is permitted and recommended 
and what is not (naturally, except for fundamental accounting principles). 

The students were informed that the discussion was taking place specifically for the 
purpose of the research and that their statements would be recorded while ensuring 
anonymity. The two other authors of the article recorded the statements in writing and 
using a voice recorder. Over the course of the discussion, the „Owner” brought subse-
quent issues forth for discussion, while the „Experts” were supposed to formulate their 
advice and opinions generally by following the order in which they were seated at the 
table (although speaking out of turn, interruptions, etc. were also possible). The state-
ments were supposed to be free and unrestricted in terms of time. For each issue, after 
the „Experts” spoke, the „Owner” asked whether any of them had anything else to add. 
If not, the discussion moved on to the next issue. The moderator (the „Owner”) played 
an active role. The structure of questions asked as well as the language used by the 
moderator depended on the reaction of discussion participants and information col-
lected on an ongoing basis. 
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After initial restraint, which is natural for such situations, the students started to feel 
more at ease, their statements became increasingly lively and natural (one of the authors 
recording the course of the discussion, an expert in human resources management with 
knowledge in psychology, noted: „Atmosphere rather easy, no restraint, no signs of 
shame, anxiety”). 

Before the main part of the research, the students had several days to fill in the oc-
cupational personality questionnaire. Analysis of the questionnaires and personality 
measurements was only conducted after the discussion and its transcription to prevent 
the researchers from being influenced by the results during the discussion and tran-
scription. Table 16 below contains data about the students participating in the discus-
sion, including their personality type (the students’ names were replaced with numbers 
to ensure their anonymity; the „Personality type” column indicates the dominant, sec-
ondary, and tertiary personality types). 

 
Table 16. Data about the research participants 

 

Participant 

(„Expert”) 
Sex Personality type Intensity of individual traits 

No. 1 Male Enterprising Conventional Realistic E-55 C-31 R-20 
No. 2 Female Enterprising Conventional Social E-45 C-40 S-40 
No. 3 Female Conventional Social Enterprising C-44 S-39 E-37 
No. 4 Female Conventional Social Enterprising C-42 S-21 E-14 
No. 5 Female Conventional Enterprising Social C-46 E-34 S-30 
No. 6 Female Conventional Enterprising Investigative C-43 E-34 I-26 
No. 7 Female Conventional Enterprising Social C-44 E-37 S-31 

 

Source: author’s own elaboration 
 

As Table 16 demonstrates, five of the seven „Experts” turned out to be Conventional 
types. The remaining two were Enterprising types; however, in the case of No. 2, the 
Enterprising type only slightly prevailed over the Conventional type. Only No. 1 was 
a decisively Enterprising type (although he still possessed a high degree of the Conven-
tional type).  

After the discussion panel ended, it was transcribed from the audio materials and 
handwritten notes. Presented below is the nearly entire transcription together with anal-
ysis and commentary on key elements of the research participants’ statements. 

The first piece of advice the experts were supposed to provide concerned the basis 
for the measurement of assets. The „Owner” specified that they wanted to get advice 
on whether they should apply measurement at historical cost or fair value. No. 1 said: 

Fair value. Historical cost does not always show the ‘current’ value. It 

shows what once was. And what we need to show is what is now. 
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No. 2 stated:  

Fair value, since it shows how the prices are increasing. The market price 

gives you a higher balance sheet value. However, it is more difficult to 

measure. 
No. 4 gave a nearly identical response to No. 2, while No. 5 stated that they had „a sim-
ilar opinion to previous speakers.” 
The longest comment was given by No. 6, who stated: 

At fair value because we can track the value of the asset on a relatively 

current basis, we can revalue it. Even during the year. It allows us to com-

pare the values. It is more difficult, I agree with No. 2 but, after all, this is 

what we pay accountants for. 

No. 3, who needed the most time to think, said: 
Measurement at fair value is more difficult and time-consuming. It is also 

costlier. To determine the fair value, we have to take into account a similar 

asset in the market and its value. Find a point of reference in measurement. 

And this is difficult. 

No. 7 expressed probably the firmest support for fair value: 
I am in favour of fair value due to the highest information value. In this 

way, it shows the value at present, not in a past moment. 

The „Owner” acknowledged the advice given by the „Experts” but also expressed 
doubts and concerns regarding the possibility of measurement at fair value not being 
reliable and being prone to manipulation. The „Experts” were asked to refer to these 
doubts. No. 4, No. 5 and No. 6 concluded nearly simultaneously that „fair value can 
indeed be manipulated and that it is frequently overvalued on purpose”. However, at 
the same time, they did not change their opinion that this is the measurement basis the 
„Owner” should use. No. 1 summed it up as follows: 

Every solution has its drawbacks, as does fair value. 

Everyone agreed with this statement, which closed this part of the discussion. 
Another issue touched upon by the „Owner” expanded on the previous one. It 

was about whether changes in the fair value should be recognised in profit (loss) or 
directly in equity. No. 1 stated: 

In profit (loss). But there is a risk that such profit (loss) will be overvalued. 

No. 3 agreed and, laughing, added: 
We are going to generate some ‘nice’ profit for ourselves. 

No. 2 pointed to the tax effects by saying: 
Great, in profit (loss), but this means I might pay higher taxes; this is why 

I would prefer to recognise the changes in equity. But only because of tax. 

This statement initiated a brief discussion with many people, during which the partici-
pants agreed that such an approach does not need to bring about tax effects. No. 2 did 
not change her position and said: 

Nevertheless, I would seriously consider whether we should recognise 

changes in fair value in equity after all. 
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No. 3 was the only person to point out that an increase in fair value recognised in profit 
(loss) is unrealised gain, by saying: 

There is no money in it. 

Ending the topic of asset measurement, the „Owner” asked for a summary of positions 
and overall advice regarding whether to maximise profit (loss) reported in the financial 
statements using the accounting policy. Everyone responded briefly: 

Yes. Maximise. 

Only No. 6 explained her opinion: 
This way, we can win over investors and other stakeholders. 

It is unclear whether everyone understood the presented problem correctly – i.e. that it 
is about demonstrating the maximum possible profit by selecting the accounting policy, 
not about whether the company should maximise profits. This was demonstrated by the 
following statement of No. 2: 

If I start up a business activity, I do it to generate and maximise profits. 

Additionally, the „Owner” asked the „Experts” to dispel doubts regarding whether 
recognition and division of unrealised profits amounts to „counting your chickens be-
fore they hatch”, which is potentially dangerous for the company. This prompted the 
„Experts” to consider and – in some cases – revise their earlier position. Thus, No. 5 
stated: 

I would be concerned about this policy, actually. There need to be some 

boundaries, we cannot aim at the highest possible profit at all costs. 

No. 7 was of a similar opinion, while No. 2 said:  
I have changed my mind now. There is money ‘behind’ historical cost. It is 

as much as I paid. Such measurement, not fair value, corresponds to the 

cash flow. It is more ‘real’. Yes, exactly. I have changed my mind. 
No. 6 partially changed her mind and, to a certain extent, spoke in support of historical 
cost by adding: 

It all depends on the type of assets. But we can apply historical cost and, on 

the other hand, provide additional information in the financial statements 

about what the value of property, plant, and equipment or investment prop-

erties would be if these assets were measured at fair value at a given time. 

No. 2, No. 3, No. 5 and No. 6 clearly changed their minds in favour of cost meas-
urement. No. one else spoke of asset measurement. To sum up, it can be stated that, at 
first, none of the „Experts” favoured historical cost, even those whose dominant per-
sonality type is Conventional. Therefore, regardless of personality type, the research 
participants were in favour of measurement at fair value. Only two individuals exhib-
ited elements of the conservative approach by pointing to the threats related with rec-
ognizing increases of fair value in profit or loss. Since one of these individuals was the 
Enterprising No. 1 and the other was the Conventional No. 3, it is difficult to see a pat-
tern determined by personality type in these views. Individuals who changed their mind 
and, after initially supporting fair value, started recommending a conservative approach, 
included three Conventional types and one Enterprising type. It was also difficult to notice 
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any patterns here. In any case, three Enterprising types did not prove less conservative 
within the scope of their opinions about asset measurement than the Conventional 
types, as our quantitative research would imply. 
 Another problem the „Owner” asked the „Experts” to resolve was also related to the 
degree of conservatism of the accounting policy. The „Experts” were supposed to indicate 
what level of probability of outflow of resources should be adopted in recognition of 
provisions. No. 1, No. 4 and No. 7 indicated 50%, No. 6 – 50–60%, No. 5 – 60%, while 
No. 3 – 80%. Unconventional advice was given by No. 2, who said: 

Does it always need to be the same? Because I would not assume a single 

level. I would rather look at whether the company is solvent at a given time. 

If the amount of the potential obligation does not affect the company’s sol-

vency, I could not recognise of provision at all. But if I were to provide one 

specific level, it would be 70%. 

In the case of this issue, as in the case of asset measurement, it is difficult to point 
to any pattern of views determined by personality. The two least prudent „Experts” are 
the Conventional No. 3 and the Enterprising No. 2. What is interesting is that as many 
as three „Experts” indicated 50%, which nearly corresponds to the solution adopted in 
International Accounting Standard 37 („more likely than not”), about which they had 
learned during recent classes on the International Financial Reporting Standards. Per-
haps this demonstrates that it was sometimes difficult for the research participants to 
set aside the knowledge gained in the course of their studies and internships (although 
it cannot be excluded that this is their own belief). 

The next issue raised by the „Owner” concerned the chart of accounts. The „Ex-
perts” were asked for advice on whether to design their own, unique solution or to use 
the template adopted in the majority of other companies, described in numerous guide-
books for accountants entitled „Standard Chart of Accounts.” Nearly all „Experts” were 
of the same opinion as No. 6: 

I recommend the standard chart of accounts, prepare a ‘framework’ based 

on it and slightly modify and expand it, adjusting it to your company’s ac-

tivity and transactions. 

No. 1 strongly disagreed, stating: 
I would recommend not using any templates at all. I would shape the chart 

of accounts completely in my own way. There is no need to have the same 

accounts as others and keep records in the same manner. 

It should be added at this point that the majority of companies in Poland use the stand-
ard chart of accounts, which includes nine general (ledger) accounts. When the 
„Owner” asked: 

Should I apply the 9-part chart of accounts? Can it be, for example, four 

general (ledger) accounts? 
No. 1 replied: 

It does not matter. You can also have four. I suggest you do not let anything 

influence you. 
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When, among others, No. 6 remarked: 
There is no point in complicating it unnecessarily 

to which No. 4 concurred („Exactly! Why complicate it”), No. 1 replied: 
What if having to follow the template is the complication? Perhaps this is 

what complicates the matters for me. 

No. 2 took up this opinion and said: 
I would definitely consider such an approach and think about what I want 

to see in the accounts. 

Then, No. 2 added: 
You can do anything. 

To this, No. 5 replied: 
Somehow, it is difficult for me to imagine. 

Views regarding the chart of accounts form a certain pattern. Conventional individ-
uals are attached to the standard chart of accounts, commonly used in Poland for years, 
and cannot imagine a different solution. On the other hand, No. 1, definitely an Enter-
prising type, clearly opts for the creation of a unique chart of accounts. Such people 
consider using pre-made, standard solutions to be outright limiting and harmful. No. 2, 
also an Enterprising type, is of a similar opinion, although less explicitly. 

Another problem submitted for discussion was the issue of formats of financial 
statements. As in the case of the chart of accounts, the „Owner” wanted to know 
whether to use traditional formats or, rather, without regard to tradition and dominant 
practice, develop from scratch a template tailored to the company’s needs. The four 
„Experts” who voiced their opinions on this subject had similar views to those ex-
pressed regarding the chart of accounts. For instance, No. 5 concluded briefly: 

Take standard formats. 

No. 1, however, said: 
The statements do not need to follow a certain entrenched convention of 

presentation, but some model structure should be retained so that the items 

are not chaotically distributed throughout the statements. But we do not 

need to follow any templates strictly. 

No. 3 added in a similar tone: 
If we are considerably modifying the standard chart of accounts, we can 

also modify the standard format of presenting the financial statements. 

Where there’s a will, there’s a way. 

No. 6 closed the discussion by expressing their position jokingly, yet firmly: 
If you want variation in your financial statements, you can change the 

fonts. I am in favour of similarity. 

As with the opinions about the chart of accounts, the views of the „Experts” form 
a relatively clear pattern correlating with their personalities. No. 6’s statement can be 
considered a manifest of a Conventional personality. On the other hand, No. 1, an En-
terprising type, has a clear tendency to avoid patterns and create his own, unique solu-
tions. 
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Continuing the discussion, the „Owner” asked: 
When recording transactions in books of account, is it better for me to only 

take into account the tax regulations or to keep dual accounts, i.e. to record 

transactions according to their economic substance for the purpose of fi-

nancial statements prepared independently from tax returns? 

No. 1 stated: 
For the purpose of financial statements, it is better to record transactions 

your own way, according to economic logic. And prepare separate tax re-

turns for the Tax Office. 

No. 7 said: 
Definitely separate financial statements and tax returns. I recommend dual 

accounting, even taking into account the extra workload. 

No. 5 was of a similar opinion and additionally justified it: 
If you care about investors, you should care about ‘good’ financial state-

ments which are not distorted by tax regulations. 

No. 6 spoke against these positions: 
I would prefer to have more free time. But if someone else will keep such 

accounts for you, it can be dual. But what for? 

The tone of No. 2’s opinion was similar: 
I would suggest standardization since it is less labour-intensive. However, 

when you make certain modifications by introducing subledger accounts, 

it is not a problem. You can reconcile taxes with the quality of the financial 

statements. 

As demonstrated by the quoted statements, views on whether records for the pur-
pose of financial statements should be kept separate from tax registers are independent 
of the personality type. 

Driven by curiosity, the researchers touched upon not only major issues, but also 
some detailed aspect of accounting. When preparing the list of issues for research pur-
poses, several such issues were considered. In the end, the depreciation method was 
chosen. The „Owner” then asked the „Experts” for advice within the scope of methods 
of depreciation of plant and equipment used by the enterprise. The „Owner” added that 
they had heard about the straight-line method and the unit of production method, and 
that they know more or less what these methods involve but would like to hear what 
the „Experts” propose in this regard. No. 1 started the discussion by saying: 

Use the unit of production method since it reflects the reality. 

No. 3 disagreed: 
Using the straight-line method would be simpler. 

No. 4 shared No. 1’s opinion: 
Use the unit of production method because it reflects the reality. It is true 

that using the straight-line method would be simpler and less problematic 

but it is not a good argument in favour of this method. 
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No. 5 agreed but added an interesting explanation: 
When it comes to depreciation, you can tinker a bit and not choose the easy 

option. 

(It should be pointed out that, up to that point, No. 5 had been suggesting easy, standard 
solutions). 
No. 6 said: 

The unit of production method because it is more precise. And the diffi-

culty? You can use an Excel function and it will calculate itself. 

All the „Experts” who talked about this subject opted for the more precise but more 
labour-intensive unit of production method (four Conventional individuals and one En-
terprising individual). The only exception was No. 3, who chose simplicity at the cost 
of reliability of financial information. 

The last but one issue given to the „Experts” for consideration by the „Owner” was 
whether the company should prepare and publish additional reports and information or 
whether it should limit itself to „dry” financial statements. Only No. 1 was in favour of 
the broadest possible reports, stating that: 

Make disclosures that show you in the best possible light. It is not about 

showing everything but about providing background for my activity or el-

ements of strategy. After all, I cannot disclose everything in the financial 

statements and non-financial data is also important, not just the financial 

data. 

No. 2 objected to No. 1’s opinion: 
What are you talking about? Do not disclose anything other than what you 

have to. I cannot share information like the strategy, etc., with other par-

ties. The competition never sleeps. 

No. 5 was of a similar opinion, stating that: 
Exactly. You must not share such information. 

The rest of the participants agreed with this opinion. Only No. 6 carefully supported 
No. 1’s view and said: 

It is good to share, for instance, that we support some charity organisation 

by disclosing it in additional notes. The company’s perception by society 

will then improve, which can result in more benefits than losses. Or reports 

like CSR. Therefore, disclose, but not everything. 

The statements show that the person who is the most open and willing to disclose 
different information about the company, including strategic information, is the Enter-
prising No. 1. Does it mean that this is typical of the Enterprising type in general? Not 
necessarily – after all, No. 2, who is also Enterprising, advised firmly against disclosing 
any information exceeding the scope of conventional financial statements. On the other 
hand, not all Conventional individuals were reluctant to make broad disclosures. 

The last problem presented to the „Experts” concerned employing a person in the 
accounting department. The „Owner” said that there already was a head of the account-
ing division and the company needs to hire an additional person. They added that the 

http://editors.publisherspanel.com/pl.ici.ppanel-app-war/ppanel/portal/article/manuscript?execution=e8s1


54                                                  Joanna Cewińska, Lena Grzesiak, Przemysław Kabalski, Ewa Kusideł 

 
choice is hard because only two people responded to the job advertisement: an account-
ant with more than 20 years of experience in accounting offices and a fresh philosophy 
graduate. When asked: 

Who should be hired? 

individuals from No. 2 to No. 7 exclaimed nearly in unison: 
Oh God, not the philosopher! 

Only No. 1 said: 
And I am in favour of the philosopher because an accountant with such 

experience is a bit distorted by their practice and attachment to their solu-

tions. They are going to repeat the patterns they used before. And a philos-

opher can be sent on an accounting course. You can teach them everything 

and they will not be used to standard paths. 

No. 3 stated: 
I am for hiring the accountant because I hate philosophers. They constantly 

philosophise. I am sure that ‘reversing’ what they did wrong would take 

a lot of time. 

No. 1 responded to this objection: 
Of course we do not want them to be nonsensical and detached from real-

ity. Besides, for now they would be an assistant, not the head of accounting. 

After No. 1’s statement, No. 5 and No. 6 were more inclined to hire the philosophy 
graduate. 

Following this response, the „Owner” made sure that no one else wanted to add 
anything and said that it was everything they wanted to know about accounting for their 
company. The „Owner” thanked the „Experts” for their advice and the interview ended. 
 
 

6. Findings of the qualitative research 
 

Based on the research conducted, it is also possible to draw certain conclusions regard-
ing the correlation between personality type and perception of accounting and views 
on the principles and tools. First of all, it turned out that individuals whose dominant 
personality type is Conventional, who constituted the overwhelming majority of the 
„Experts”, typically exhibit schematic views on how accounting works. They prefer 
standard solutions and using ready-made, conventional schemes (e.g. charts of accounts, 
presentation of financial statements). They fail to notice (or ignore) the opportunities 
offered by diversified, flexible and multi-dimensional accounting which is adapted to 
the circumstances and communicates extensive, diverse information to users. They see 
it more as an obligation which needs to be fulfilled with the least effort and without 
extravagance. Statements regarding the employment of the philosophy graduate were 
a typical example of this approach. Even with the assumption that the student could 
quickly complete some vocational courses and learn the basics of accounting, they see 
this potential nonconventionality and openness as a threat to entrenched patterns rather 
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than a chance to refresh or change these patterns. They favour conservatism when it 
comes to following old paths. However, they are not conservative within the scope of 
views on asset measurement and recognition of provisions. Compared to the Conven-
tional individuals, No. 1 – definitely an Enterprising type – stands out. His statements 
suggest that his way of thinking about accounting is completely different. He thinks 
that entrenched patterns do not ensure its correct functioning. On the contrary, they 
contradict its objectives. This is why he proposes creation of a unique, tailor-made account-
ing and reporting model in the enterprise, and advises extensive disclosure of information 
about the company’s activity, including strategic information. He perceived an oppor-
tunity (for breaking away from patterns and open-minded thinking) in hiring the phi-
losophy graduate, not a threat. He thinks that accounting should be guided by economic 
logic regardless of everything else (e.g. from the tax regulations). The conclusion that 
such views on accounting are typical of Enterprising individuals was diminished by the 
fact that No. 2 – another research participant with the Enterprising personality type – 
shared these views only to a small extent. However, this may result from the fact that 
No1 is a decisively Enterprising type, while for No. 2, Enterprising and Conventional 
are at similar levels (the advantage of Enterprising over Conventional is minimal). 
  
 

Conclusions 
 

Commencing our research, we formulated a hypothesis that the differences in the type 
of personality translate into preferences in accounting; in other words, certain person-
ality types prefer a specific approach towards some accounting issues. It turned out that 
the hypothesis may be verified only in relation to two personality types: Enterprising 
and Conventional, as those two types were represented by 90% of the respondents sur-
veyed (the other personality types according to Holland – Realistic, Investigative, Ar-
tistic, and Social –constituted 10% in total, which translated into a scarcity of respond-
ents). Due to that fact, detailed hypotheses were formulated only for the Conventional 
and Enterprising types. All of them were confirmed, however, the differences were not 
always found to be statistically significant. As far as the Conventional type is con-
cerned, it was found that: 
1) as far as the chart of accounts is concerned, they prefer using typical, ready-made 

solutions (instead of developing their own unique solutions tailored to the needs of 
the entity) moderately4 more often than other personality types; 

2) they chose conservative measurement of assets and liabilities (at historical cost) ra-
ther than measurement at present value significantly more often than other person-
ality types; 

                                                      
4 Moderate differences mean that the significance level of the test examining the differences in the 

respondents’ answers (according to Chi-Squared Independence Test) is 0.05 < p < 0.1, and significant 
differences mean that p ≤ 0.05. 
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3) they are conservative in that they advocate the use of the same accounting rules, 

methods, and procedures year by year significantly more often than other personal-
ity types ;  

4) they are outer-directed (they prefer being directed by external guidelines in applying 
accounting policy and recognizing economic transactions and events) moderately 
more often than other personality types. 

 

In the case of the respondents with the Enterprising personality type it was found that: 
1) as far as the chart of accounts is concerned, they prefer to develop own solutions 

tailored to the needs of the entity (instead of using typical ready-made solutions) 
significantly more often than other personality types; 

2) they prefer the conservative measurement of assets and liabilities (at historical cost), 
significantly more seldom than other types, and instead advocate the measurement 
at present value; 

3) they are conservative more seldom than other types – they are willing to often 
change the accounting rules, methods, and procedures, however, the difference ob-
served is statistically insignificant; 

4) they are inner-directed (they prefer using their own judgement in applying account-
ing policy and recognizing accounting transactions and events) more often than 
other types, however the difference observed is statistically insignificant. 

 

The conclusions from the quantitative research were partially confirmed in the qual-
itative research. Against the background of only person with the decidedly Enterprising 
trait, the schematic thinking and conservatism of the participants with Conventional 
personalities was evident. However, at the same time, it turned out that people’s views 
on and preferences in accounting, especially after insight, are often mixed and not so 
homogenous, as the quantitative research results would suggest. Nevertheless, on the 
basis of the research, the words of Barrick and Mount, quoted above, may be para-
phrased: Yes, as far as accounting is concerned, personality matters, too. 

Generally speaking, it can be said that financial accounting maintained by account-
ants with a Conventional profile will be conservative in terms of the measurement basis, 
based on conservative and imitative solutions. Of course, it is not always the case that 
accountants themselves take decisions on the accounting policy applied. The shape of 
this policy in a given enterprise may be affected by rules and regulations (accounting 
standards or accounting law) which do not offer many opportunities to choose, or these 
decisions may be taken by the management board. If the accounting policy is set by 
rules and regulations, or the management board’s decision, and assumes a lack of con-
servatism in the measurement basis, frequent changes of the solutions adopted, tailoring 
the solutions to the specific character of the entity, and using one’s own judgement on 
the part of the accountant, then an accountant with a Conventional personality type will 
feel uncomfortable in such an environment (as we stated above, according to  Holland’s 
theory, the personality type should fit the working environment type). And such an 
environment is created by the International Financial Reporting Standards, nowadays 
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commonly used all over the world. Such a clash between the Conventional personality 
of an accountant and his or her working environment must cause a decrease in the effi-
ciency of the accounting process. This thesis is obviously the result of common sense 
reasoning only. To prove it, research on the functioning of the Conventional and Other 
personality types in the real accounting environment should be carried out. We mean 
first of all research using the ethnographic approach and grounded theory methodology. 
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